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On protection of consumers in Antitrust Law
RUAN Zanlin
(School of Law, East China University of Science and Technology, Shanghai 200237, China)

Abstract: Protecting consumers’ benefit is one of the objects of the antitrust law. It is an intercommunity problem for
each country consumers’ to virtual protect consumers’ benefit in the field of antitrust. This article discusses how to
protect the consumers’ benefit from the view of legislators of antitrust, the process of antitrust law being brought into
effect and the consumers’ self-protection. In conclusion the benefit of consumers can be protected in effect in antitrust
field with corresponding effectiveness among the legislators, administration mechanism of antitrust implementation and
consumers’ self-protect.
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