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Impact of contradictory additional comments on
customer purchase behavior:
Taking clothing products as an example

YANG Nan'?

(1. Center of System & Industrial Engineering, Zhongyuan University of Technology, Zhengzhou 450007, China;

2. School of Economics and Management, Zhongyuan University of Technology, Zhengzhou 450007, China)

Abstract: In recent years, online shopping activities have become more and more popular. Customers can

spontaneously share shopping experiences on social media. This information provides some references for customers to

make purchase decisions. Previous studies have paid more attention to the impact of preliminary evaluation, but

neglected the impact of review, especially the impact of contradictory review. On the basis of previous studies, the

present study adopts the methods of questionnaire and survey to explain the measurement standard and various

dimensions of contradictory evaluation, and discusses the impact of contradictory evaluation on customer purchase

behavior. Empirical research shows that factors such as the quality of reviews affect customer purchasing behavior, and

the information of reviews that are initially evaluated as good comments but reviewed as bad comments has a negative

impact on customer purchasing behavior; while the information of reviews that are initially evaluated as bad comments

and reviewed as good comments has a positive effect on customer purchasing behavior; and product involvement has a

moderating effect, which can enhance the impact of both. On this basis, it provides suggestions for relevant enterprises.

Key Words: contradictory additional comments; product involvement; purchasing behavior; online comments;

emotional intensity differences
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