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Resear ch on influence factorsin decision-making behavior of
product crowdfunding supportersbased on ELM theory
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Abstract: Based on the ELM theory, the present study, considering the financing function as well as the marketing
function of the crowdfunding, focuses on the factors that influence one-yuan decision-making behavior and substantive
decision-making behavior of product crowdfunding supporters who depend on the central route and peripheral route.
The empirical results show supporters who take substantive support decisions focus on the full consideration of central
route factors and the peripheral route factors, while supporters who take one-yuan support decisions are more likely to
focus on part of the information. In the different types of project, all of the central route factors and the peripheral route
factors have significant differences between the influence of one-yuan decision-making behavior and substantive
decision-making behavior.
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