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Presupposition and implicature in advertising

LIU Jiryin
(School of Foreign Languages, Central South University, Changsha 410083, China)

Abstract: Advertising is characterized by brevity and conciseness in its language. Through the analysis of the lan-
guage in some typical advertisements, the author finds that presupposition and implicature are frequently used
and they play a positive role in helping achieve advertising goals. Presupposition and implicature can not only in-
crease the information, but also attract the receptors to make their own inferences, thus avoiding the possible

risk caused by ostention or direct assertion.
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